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its own product from the Postal Serviceôs product when it sells to potential customers, 

including FPOs, and could convince those customers that the competitorôs product is 

better. 

 
Harm:  Public disclosure of identifying information concerning the counterparty 
FPO to the FPO-USPS MOU would give competitors an advantage in the 
marketplace. 
 
Hypothetical:  A FPO is able to identify the counterparty FPO to the FPO-USPS MOU 

from information provided on the PRCôs website.  The FPO uses this information to 

determine specify operational procedures in the marketplace and mimics them for its 

own benefit and to the financial detriment of the Postal Service.  

 
Harm:  Foreign postal operators could use the redacted terms in the FPO-USPS 
MOU to undermine the Postal Service’s position in future negotiations. 
 
Hypothetical:  The redacted terms in the FPO-USPS MOU are disclosed to the public.  

Foreign postal operators obtain the information and use it to their advantage in 

negotiating future memorandums of understanding or bilateral or multilateral 

agreements with the Postal Service in an effort to negotiate more favorable terms for 

themselves.  

 
Harm:  Foreign postal operators could use the redacted terms in the FPO-USPS 
MOU to undermine the counterparty foreign postal operator’s position in future 
negotiations. 
 
Hypothetical:  The redacted terms in the FPO-USPS MOU are disclosed to the public.  

Foreign postal operators obtain the information and use it to their advantage in 

negotiating future memorandums of understanding or bilateral or multilateral 
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agreements with the counterparty foreign postal operator in an effort to negotiate more 

favorable terms for themselves.   

(6) The extent of protection from public disclosure deemed to be necessary. 
 

The Postal Service maintains that the portions of the materials filed non-publicly 

should be withheld from persons involved in competitive decision-making in the relevant 

markets for competitive delivery products (including both private sector integrators and 

FPOs), as well as their consultants and attorneys.  Additionally, the Postal Service 

believes that FPOs, as well as actual or potential customers of a postal operator for 

these or similar products should not be provided access to the non-public materials. 

(7) The length of time for which non-public treatment is alleged to be necessary 
with justification thereof.  
 

The Commission’s regulations provide that non-public materials shall lose non-

public status ten years after the date of filing with the Commission, unless otherwise 

provided by the Commission.  39 C.F.R. § 3011.401(a).  However, because the Postal 

Service’s relationships with customers and FPOs continue well beyond ten years, the 

Postal Service intends to oppose requests for disclosure of these materials pursuant to 

39 C.F.R. § 3011.401(b-c). 

(8) Any other factors or reasons relevant to support the application. 

None. 

Conclusion 

For the reasons discussed in this application, the Postal Service respectfully 

requests that the Commission grant its application for non-public treatment of the 

identified materials. 




